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Guaranteed £3000 INTO GCU scholarships available +
save £1000 per year on your tuition fees.

Business Pathway Estimated Costs:

Level of study Original tuition Fees Tuition fees after MYR (estimated at
scholarship GBP 1: MYR 6)
INTO GCU Foundation  £11,995 £8,995 MYR 53,970
Year 2 Undergraduate  £10,200 £9,200 MYR 55,200
Year 3 Undergraduate  £10,200 £9,200 MYR 55,200
Year 4 Undergraduate  £10,200 £9,200 MYR 55,200
Total £42,595 £36,595 MYR 219,570
4 Year Academic Progression: Popular Progression Course Options:
Undergraduate: Postgraduate:
BA Finance, Investment, and Risk MSc Accounting and finance
BA International Fashion Branding MSc International Banking, Finance, and Risk
Management

Internationa BA International Marketing
B LLLE MSc International Fashion Marketing

Foundation BA Business Management

. . MSc International Marketing
BSc Quantity Surveying

9 Months MSc Risk Management

BSc Property Management and Valuation

) MSc Human Resource Management
BSc Construction Management

) MSc Luxury Brand Marketing
BSc Computer Games Design

Undergraduate MSc International Project Management

BSc Digital Security and Ethical Hacking

Degree MSc Construction Management

BSc Environmental Civil Engineering

. X MSc International Business Management
Years2 +3 BEng Mechanical Electronic Systems Eng
MSc Quantity Surveying

Undergraduate BEng Electrical, Electronic and Energy Eng

MSc Network Security

Honours BSC Optometry

. MSc Information Technology
BSc Food Bioscience

Year 4
BSc Pharmacology

BSc Biomedical Science

www.intohigher.com/gcu
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What are you going on to study at GCU

International Marketing

What do you like best about Glasgow:
The People!

“The connecting of lives and sharing of cultures has made

the INTO journey a pleasure throughout”

Key Facts:

. Scotland's largest city renowned for its
variety of culture

. A National Geographic ‘Must Visit’ desti-
nation

O Glasgow ¢ . Voted the worlds friendliest city Rough

guide, 2014)

. Most cost-effective city in which to study
(Natwest, 2014)

. 32% cheaper than London (Expatistan,
2016)

. 2nd in UK for best shopping experience

. UNESCO City of music
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